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Module Aims

To introduce students to the practical skills and processes required to create new business
ideas and opportunities, encouraging individuals within the organisation to think creatively
and to adapt and develop existing technologies to disrupt their own industries.

Intended Learning Outcomes

Key skills for employability

KS1 Written, oral and media communication skills

KS2 Leadership, team working and networking skills

KS3 Opportunity, creativity and problem solving skills

KS4 Information technology skills and digital literacy

KS5 Information management skills

KS6 Research skills

KS7 Intercultural and sustainability skills

KS8 Career management skills

KS9 Learning to learn (managing personal and professional development, self-
management)

KS10 Numeracy

At the end of this module, students will be able to Key Skills
. " . . KS4
Investigate and evaluate new opportunities for innovation
1 ) : . KS5
within their business
KS8
KS1 KS2
2 | Understand and apply the principles of innovation KS9
KS10
To understand the power of disruption within an industry and | KS6 KS3
3 | identify sources of disruption for their own organisation or KS7
industry sector

Transferable skills and other attributes

Creativity
Problem Solving
Influencing others

Derogations

N/A




Assessment:

Indicative Assessment Tasks:

Indicative Assessment :

Students are required to produce a poster presentation identifying sources of disruption or
innovation for their industry/sector and how these can be harnessed for business growth.
These posters will be displayed and presented to a small group of business leaders upon
completion of the assessment.

Learning I - Word count
Assessment Weighting Duration

Outcomes to | Type of assessment o . (or equivalent if
number be met (%) (if exam) appropriate)
1 1,2,3 Poster Presentation 100 N/A 1500

Learning and Teaching Strategies:

This module will be delivered using a combination of workshops, group tutorials, personal
mentoring, student led-discussion, practical exercises, case studies, directed and self-
directed study.

Syllabus outline:

What is innovation and the innovation pipeline?
Barriers to innovation

Innovation and Leadership

Disruption as a tool for growth

Disruptive thinking

Case studies in innovation and disruption
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